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The ISU PRSSA Chapter during one of our fundrasing events

This newsletter highlights the events our Chapter have done this year ranging from agency tours to various
fundraising events.
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Agency Tours
Most agency tour days begin early around 6:30
a.m. PRSSA’s first agency tour was on Sept. 15, 2017 in
Chicago. PRSSA members had the opportunity to tour
two PR firms: Golin and Edelman. Golin is located in
the John Hancock Center, and it has a modern, openconcept style. Sarah Babcock, an associate at Golin,
led the presentation along with other ISU alumni Nick
Nottoli, Hannah Sheley and Kristen Kelley. In the
presentation, the employees discussed the G4 method
and different case studies like Talenti Gelato, Humana
and McDonald’s. The G4 model is unique in PR; it
allows professionals to have a focus such as research,
creative content, pitching for new business or project
management.
The second tour of the day was at Edelman
which is in the AON building in Chicago. Jordan
Parisi, the internship coordinator for Edelman,
introduced PRSSA members to Julia Fedor, Timothy
Wrona, Molly Coyle and Jillian Collins Bohr. They
discussed Edelman’s work and culture. PRSSA
members were also given information about postgraduation internship opportunities.
On October 27, PRSSA members toured the
corporate headquarters of Underwriters Laboratories
and Allstate Corporation in Northbrook, Illinois.
Underwriters Laboratories is one of the largest safety
consulting companies in the world. PRSSA members
toured its testing labs while wearing safety goggles.
Attendees also learned how UL’s PR team interacts
with the media and the difference between a PR role in
a corporative environment compared to a PR agency.
After the tour of UL, PRSSA members toured
Allstate Corporation. Allstate is the largest publicly
held personal lines property and casualty insurer in
America. Corporate Relations Manager Lisa Brunelli
led the tour in one part of the campus which exposed
Allstate’s modern, innovative culture. PRSSA members
were also given a presentation that outlined who
Allstate is, its community involvement, national
PR campaigns and opportunities for internships,
rotational programs and entry-level positions.

By Sasha Bandaru
PRSSA’s fall 2017 tours gave students a clear
differentiation between working in a PR agency versus a
corporation. These tours allow PRSSA members to learn
from professionals, discover potential job opportunities
and expand on what they are learning in the classroom.
PRogressive Image (PRi)
PRogressive Image (PRi) is the student-run
public relations firm of Illinois State University’s
Public Relations Student Society of America (PRSSA).
PRi strives to provide students with valuable preprofessional experience by working with real-world
clients in Bloomington-Normal, Illinois. In January
2018, PRi took on the Rock Restaurant as a new
client. The Rock is an American and Mediterranean
restaurant with options ranging from gyros to burgers.
PRi is working on finding strategic ways to get more
customers. One way PRi is doing this is by enhancing
the Rock’s social media to promote its brand. So far,
PRi has increased the Rock’s Instagram followers by 17
percent in eight weeks. PRi’s goal is to improve each of
its clients’ social media presence.
Fundraising
This year ISU’s PRSSA Chapter has done many
events to raise money. In fall 2018, PRSSA hosted
its annual “Ugly Sweater Sale” in Fell hall. PRSSA’s
development committee customized each sweater
and sold them for $15 each. Development had a $150
budget, made $400 and profited $250. In spring 2018,
PRSSA also hosted its first annual “Cupid’s Corner”
which sold handmade chocolate covered strawberries.
Development had an $80 budget, made $120 and
profited $40. Development learned best practices from
this sale and will make next year’s more profitable.
PRSSA has also been working concessions at ISU
Athletics games and the Gamma Phi Circus to raise
money. Percentages of the sales goes toward financing
for PRSSA’s National Conference.
PRSSA also hosted its first annual “Cupid’s
Corner” which sold handmade chocolate covered
strawberries. Development had an $80 budget, made
$120 and profited $40. Development learned best
practices from this sale and will make next year’s more
profitable. PRSSA has also been working concessions at
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at ISU Athletics games and the Gamma Phi Circus to raise money. Percentages of the sales goes toward
financing for PRSSA’s National Conference.

