
Hailey Lanier, President, at the 2013 
National Conference

emier
   A monthly publication of  the Illinois State University Chapter of PRSSA

PR

As a member of PRSSA since my freshman year, I’ve seen 
my fair share of PRSSA National Conferences. I attended 
my first conference during my sophomore year, when it was 
hosted in sunny and beautiful Orlando. As a sophomore, I 
was a little overwhelmed with everything going on and, 
honestly, spent more time soaking up the sun at the pool 
than at the sessions. However, I was incredibly impressed 
with the different speakers I heard and all of the other stu-
dents I met. I couldn’t believe how passionate some of the 
people I met were about public relations and PRSSA. 

Fast forward two years and two conferences to this year’s 
in Philadelphia, and I had a completely different outlook. 
I was Chapter president now, and the conference had a 
new meaning. It was no longer just about me learning for 
myself and going to the sessions I thought were interest-
ing. I also had to focus on networking with other Chapter 
presidents and representing our Chapter in a positive way. 
I was very excited to get my “Chapter President” ribbon to 
put on my nametag, because I knew it distinguished me 
and would help give me a chance to meet and talk to other 
Chapter presidents from across the nation. 

I started off the conference in the Chapter President’s 
session. I was a little disappointed about the timing at 
first, because, as everyone else was grabbing dinner at the 
Reading Terminal Market and exploring the city, I was go-
ing to be stuck inside. However, I couldn’t have been more 
surprised. The speaker was Cassandra Bailey, owner and 
principal of Slice Communications, and she absolutely blew 
me away with her insight. 

Bailey talked about her agency and how innovative and 
different it is. She started the presentation by saying, “dif-
ferent is better than better,” which I thought was very true. 
You can be extremely good at what you do, but if you’re 
not doing things any differently than everyone else, you 
won’t stand out. At Slice, Bailey said they have gotten rid 
of the “basics” and no longer write press releases or media 
pitches. They do things in a different way and want to be 
more creative about their tactics. She encouraged us to 
accept things that aren’t the norm and learn everything we 
can. It was a great way to start off the conference, and I left 
the session feeling excited and passionate about the public 
relations field. 

Another special event I got to attend as Chapter president 
was the Certification for Education in Public Relations 
luncheon. Along with Faculty Adviser Dr. Smudde and Vice 
President Marrison Worthington, we headed to the PRSA 
conference to accept our school’s accreditation. I got to 
speak with a few of the board members who reviewed our 
school for accreditation, and they told me how excited they 
were for our program. They also spoke about their plans 
for the future, including how they are following the hopes 
of Betsy Plank, PRSSA’s founder, and trying to triple the 
number of schools accredited from the beginning. I was 
neat to get to see the other schools accepting the CEPR 
award and to become the first and only school in Illinois to 
be accredited! 

(Continued on page 2)
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Why Every Student Should Have a LinkedIn
By Ashley Funderburk
LinkedIn is one of the top professional networking sites out 
there. With over 120 million users worldwide, and 2.7 bil-
lion business pages, LinkedIn is hard to ignore. More hiring 
managers are using this site every day to target searches for 
specific qualifications and experiences. LinkedIn allows users 
to showcase their skills and experiences in the field in which 
they are interested.   Lindsey Pollak, a spokesperson for Linke-
dIn, called it an “online resume on steroids.”

Most companies highly encourage those searching for a job 
to create a LinkedIn profile. Many students are unaware of 
the importance of having a LinkedIn profile while still in 
college. Sometimes, employers use LinkedIn as a professional 
background check. When people Google you, one of the first 
results is usually a LinkedIn profile. Maintaining a complete 
and active profile on LinkedIn is a great way to make yourself 
visible on social media and build your personal brand. 

Still not convinced? Here are some stats showcasing the pow-
er of LinkedIn: 

     • Thirty-seven percent of job recruiters in a Mashable 
       survey identified social professional networks (like 
       LinkedIn) as one of the most important sources for hiring.
     • Social professional networks are the fastest growing     
       source of quality hires.
     • Ninety of the Fortune 100 companies use LinkedIn’s 
       corporate talent solutions to find future hires.

LinkedIn profiles include sections for a summary, background 
and contact information, professional experience, courses, 
highlights of skills and expertise and more. Your profile can 
also serve as a kind of portfolio and include work examples, 
such as articles, presentations and even videos. With all of its 
features and options, LinkedIn gives users a way to tell their 
professional story the way they want.

(Continued on page 3)

Finally, I got the chance to attend the officer discussions with 
other presidents from across the nation. This was probably 
my favorite part of the whole conference, because they shared 
different insights and ideas for their Chapters that I had never 
thought of before. In my group there were presidents from 
Florida, Indiana, Pennsylvania, and others. The ways in which 
all of our Chapters are run and managed are very different, 
and we discussed the pros and cons of each. Overall, I left 
the discussion with some new ideas for our Chapter, but I 
also left with a great amount of confidence in the way that 
our Chapter is run. Many of the issues that other presidents 
were dealing with are things that our Chapter has already 
overcome. This made me proud to be a part of ISU PRSSA and 
hopeful for the future of our Chapter!

Out of the three PRSSA National Conferences that I’ve attend-
ed, Philadelphia was by far my favorite. The city was beautiful, 
and there were so many historical sites to see. The sessions 
were informative and interesting, and I came home with 18 
now-close friends. Being able to attend the conference as a 
Chapter president after two years of being a member changed 
the experience for me, and it was better than I ever could 
have hoped. It was great to be surrounded by so many others 
who are as passionate and excited about PRSSA as I am, 
and to see the members that went become more passionate 
as well. I highly encourage everyone to attend at least one 
PRSSA National Conference during their time at ISU. It will 
change your life! t

A President’s Perspective (Cont’d.)
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Because LinkedIn has so many users, the opportunities are 
virtually endless. It’s a great place to connect with both your 
current colleagues and organization as well as reach out to 
new contacts and professionals you admire. When connecting 
on LinkedIn, especially with those you may not know person-
ally, make sure to personalize your request.

What’s more, some employers recruit mostly – or even solely 
– through LinkedIn. That’s a lot of opportunities that could be 
missed simply by not having a profile.

Studies have also shown that users who have pictures and 
summaries are more likely to show up in search results. Some 
students fear that putting up a picture may reveal their inex-
perience and age, but it often has a positive effect by human-
izing your profile. Students may also fear that they don’t have 
enough experience to truly complete a profile. However, you 
can create an impressive profile by filling out the courses sec-

tion, using RSO involvement like PRSSA as “experience,” and 
uploading class projects to your profile. Be specific about re-
sults and skills you developed through your experiences. You 
can also ask professors and advisers for recommendations.
Taking charge of your online reputation is the first step in 
personal branding, which helps you prepare for your profes-
sional future. LinkedIn is a great way to show professionalism 
and motivation while growing your network. 

Creating your own online reputation is the first step in 
personal branding which helps prepare for the future ahead. 
By getting your name out there, it shows that your motiva-
tion and determination to stretch your networking to further 
lengths. As a college student, you may not have a whole lot of 
experience yet, but having a profile is a great starting point.   
If you have not already, create a profile and begin network-
ing! t

Why Every Student Should Have  LinkedIn (Cont’d.)

Tour Train: FleishmanHillard
By Lily Sherer

FleishmanHillard is the third-largest integrated marketing 
communications firm in the world. Illinois State University’s 
PRSSA Chapter had the opportunity to tour the St. Louis office 
and learn more about the company including its clients and 
internship program. 

 Jennifer Pruett, the vice president of internal communica-
tions, began the presentation by showing Chapter members a 
video explaining FleishmanHillard’s rebranded tagline, “The 
power of TRUE.” The TRUE campaign started when Fleish-
manHillard discovered that the essence of its brand is deeply 
rooted in authenticity and the universal value of truth. 
The presentation continued by highlighting campaigns 

FleishmanHillard created for several of its clients. Pruett also 
discussed how the firm integrates different communication 
platforms together to form the bigger picture marketing cam-
paign for its clients. 

The most rewarding part of the tour was the Q-and-A session 
where students had the opportunity to ask Pruett and three 
current interns questions. Students took full advantage of the 
time and asked plenty of questions.   

When asked if networking and personal connections were 
essential to land an internship at the agency, students were 
relieved to find out that it is possible to get an internship at 
FleishmanHillard even if they don’t know anyone who works 
there. However, Pruett reminded students that they should 
start pursuing a relationship with her now, so that they can 
build a relationship with each other when they walk into a 
future interview. 
 
When describing the internship experience at FleishmanHil-
lard, Pruett said it is highly structured with regular perfor-
mance reviews. is the firm has a collaborative atmosphere, 
and interns are treated as a valued members of the team. 
From the beginning, interns are expected to contribute their 
creativity and ideas while they learn. 

The tour had a very personable and approachable feel. Stu-
dents felt like Pruett was interested in helping them succeed 
in their goals.
             (Continued on page 4)
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Tour Train: FleishmanHillard (Cont.d)
Students also noticed that Pruett struck a balance between 
presenting FleishmanHillard as a top-notch agency while 
making internship opportunities seem challenging but attain-
able as a young professional.

Above all, students learned that being intrinsically motivated 
to contribute their innovative creativity to the collaborative 
team is highly valued at FleishmanHillard.t

Dos and Don’ts of a Resume
By Stephanie Robertson
A resume serves many purposes in the business world, the 
most basic of which is making you credible. If you have the 
right information, then your resume will be found through 
an organization’s automated search engine. A resume is also 
a foot-in-the-door to the interview. If your resume does not 
stand out, then the chances of you getting an interview are 
very slim. Your resume tells employers who you are and 
what makes you a good fit,(or a poor fit) for the organization. 
Because of this, there are several specific guidelines to follow 
when preparing a resume. Here are several dos and don’ts to 
follow when creating your resume.

Do: 
Target your audience
This is a theme consistent in public relations. It is all about 
what the audience wants from you. 
Tailor your resume to the position for which you are applying, 
and highlight your relevant experience. It is important to fit 
your resume to the organization, but there is a fine line be-
tween tweaking your resume to fit the position and altering it 
beyond recognition. Never lie on a resume! Doing so is fraud. 
Remaining consistent to your personal brand is important, too 
– that’s part of what makes you stand out from the crowd! 

Keep it simple
Studies have shown that employers look at resumes for ap-
proximately 30 seconds total. Therefore, it  should be an easy 
read for employers. Keep it simple and concise. There is some 
debate over how long a college student’s resume should be, 
but many employers are in favor of keeping it to one page.
Keep your format consistent

One way to simplify your resume and make it easy to read 
is to use a clean and consistent format, using white space 
well to frame the text. Organize the content in each section 
similarly. For example, if you list your education with the date 
right-justified and experience left-justified, list professional 
experience in the same way. Also be consistent with font 
usage and use no more than two – one for headings and one 
for body copy.

Use a professional e-mail address 
Many of us have an embarrassing email addresses from our 
junior high or high school years, and those addresses have 
nicknames, numbers, and probably some unnecessary extra 
letters. Don’t even consider using that email address profes-
sionally. Create a new one through an email provider, and use 
your name so employers can easily identify you. Possibilities 
include your full name, initials or some combination thereof. 
Include your professional email on your resume and cover 
letter so it is easy for employers to contact you. 

Edit, edit and edit again
With each job application, edit the resume you plan to submit. 
Edit it several times. Look for changes that need to be made 
in the format, the word choice and the content. When editing, 
make sure that the resume is up-to-date.  A resume cannot 
be too polished. It is also a good idea to have a trusted peer 
or mentor look over your resume as well before submitting 
it. Apply AP style anywhere it can and should be to show you 
know it.

(Continued on page 5)

Executive Board at the FleishmanHillard office
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Guest Panel: Non Profit
By Ali Seys

Don’t:
Exaggerate too much
Be honest about your accomplishments. If they are outstand-
ing, then portray them honestlythat way. Do not make an 
average quality or accomplishment seem award-winning. Be 
prepared to speak in depth about anything on your resume in 
an interview. 

Get too creative 
You want to stand out, but not in an unprofessional way. 
Emphasizing words or titles with italics, bolding typefaces, or 
using a different (appropriate!) font is acceptable, but there 
is no need to add clip art or pictures to a resume unless the 
employer suggests it. Flashy resumes are often tacky and 
unprofessional.  

Have typos
This goes along with editing your resume. A resume with a 
typo is almost guaranteed to get tossed to the side. Make 
sure spelling  and grammar are correct. Again, follow AP style. 
Spelling is especially crucial for proper nouns and names – 
such as the name of the organization! 

Eliminate margins and use size six font
If you are concerned about fitting your experience onto one 
page, recruiter and founder of career website The Prepa-
ry, Jaime Petkanics, has some formatting tricks. Size 9.5- or 

10-point Times New Roman is clear and easy to read while 
not taking up too much space. She says if things are “looking 
a little smushed, go to the paragraph settings and make the 
line spacing 1.1 or 1.2.” She also recommends the following 
margin sizes: Top = .3 inch, Bottom = .65 inch and Right/Left 
= .5 inch. Finally, your contact information, while important, 
does not need to be any larger than size 12 or 14 font to 
stand out from the rest of the resume. Remember the brand 
you made for yourself and reflect it in a letterhead that you 
use for both your resume and any cover letters.

Repeat information
A resume is a time for you to show a variety of skills learned 
from a variety of experiences. If you have had similar jobs, do 
not list the same experiences for each job. Instead, expand 
upon what you learned or tactics you implemented in each 
position. Show the employer that you can be well round-
ed even in positions that are similar to one another. Most 
important, for any job show what results you got for the work 
you did. If you wrote press releases, show how well they were 
picked up and made a difference among the target audience.

Your resume, along with a cover letter, is often an employer’s 
first impression of you. So it is crucial to showcase your best 
talents and experiences. Your resume can be your first step 
toward a career or it can hold you back – make sure it is flaw-
less so it pays off for you! t

Dos and Don’ts of a Resume (Cont’d.) 

Illinois State University PRSSA alumni Brennan Wielgopolan 
and Lindsey Probst returned to Chapter on Tuesday Oct. 15 to 
share their career experiences in nonprofit public relations. 
Wielgopolan, a 2010 graduate, is the Marketing and Commu-
nication Manager at United Way and Probst is a Volunteer 
Coordinator for Habitat for Humanity. 

During the panel discussion, Wielgopolan and Probst shared 
what their typical day at work is like and shared that those 
who work in nonprofit public relations “wear many hats.” Both 
agree that the overall environment in which they work is a 
fulfilling one. 

“It’s rewarding to know at the end of the day that people will 
have a better life,” said Wielgopolan. “Who doesn’t like to help 
people?”

Probst, a recent graduate who has just started her professional 
life, spoke to the Chapter about what the transition from
college to career is like. She reassured members and said
 

it’s easier than it sounds. She applied for her position during 
finals week, just five months ago, and was offered the job two 
days after graduation. 

One difference between being a student and a professional is 
the way one learns. A career uses trial and error as a means to 
learn. 
              (Continued on page 6)
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Twitter Etiquette 101
By Lisa Crocco

Social media is everywhere, and having a basic understand-
ing of it is an essential skill for any aspiring public relations 
professional. Twitter is the second largest social network in 
the world, but it can be a bit overwhelming at first. However, 
once you get the hang of it, it’s an incredibly useful tool for 
the communication and public relations world. Successful use 
of Twitter allows you to build connections and receive and 
share information easily. Tweeting is like a type of art form, 
and like any art form it takes practice to master. These Twitter 
etiquette tips will help you become an expert:

Have a professional username 
Your Twitter username or Twitter handle should be profes-
sional. Opt for your full name and consider using “PR” at the 
end so your followers associate you with public relations. For 
example, my username is @LisaCroccoPR. Adding “PR” at the 
end is also a good option if you have a common full name 
and your desired username is already taken.

Use hashtags 
Hashtags are an excellent tool to categorize your tweets. Us-
ing hashtags makes your tweets more searchable and acces-
sible. When it’s easier to find your tweets, it’s also easier for 
other users to find and connect with you. However, make sure 
you do not overuse hashtags – any more than one or two per 
tweet is generally considered too much. Keep your hashtags 
to one or two words as well. Used effectively, hashtags are a 
great way to join in conversations and gain attention. Can you 
say #awesome?

Mention the people you follow
Mentions are the equivalent of tagging your friends or pages 
you like on Facebook. Mentioning a person or organization 

on Twitter draws their attention right to your tweet. Like 
hashtags, you do not want to overuse mentions either ¬– you 
don’t want to flood your followers with notifications. En-
gaging with those who mention you is also a great way to 
connect on Twitter. 

One thing about mentions: if you mention someone at the 
very beginning of a tweet, only people who follow both you 
and the person you mention will see that tweet in their 
stream. If you’d like to make the tweet visible to all of your 
followers, a common trick is to put a period before the 
mention. For example, .@ILSTUPRSSA instead of just @
ILSTUPRSSA.  

Share the news
Twitter is the perfect place to share all the great news 
articles, blogs, pictures, videos, etc. you find. Linking to these 
articles in your tweets lets your followers see your interests. 
Sharing news and blog articles is especially important in 
public relations. Tip: using URL shorteners like bit.ly and 
tinyurl.com can help save character count. Bit.ly also allows 
you to track your URLs and see who is engaging with them.

Do not over-tweet 
Tweeting a frequently throughout the day is one thing—but 
over-tweeting is never good. Giving the public a play-by-
play of everything you are doing that day or spilling out your 
emotions over social media is not the purpose of Twitter. Your 
followers will get sick of seeing your Tweets and your posts 
will begin to get overlooked. Try to keep your Tweets to five to 
ten posts spaced throughout the day. t

Guest Panel: Nonprofit (Cont’d.)
Probst’s biggest piece advice for current PRSSA members is 
to take advantage of the guest panels offered by the Chapter. 
These can be good preparation and provide important net-
working opportunities before entering the professional world. 
 
Wielgopolan‘s previous experiences have also helped prepare 
him for his current position. Now more than ever, people are 
constantly moving around in their careers. He recommends 
taking something away from each professional experience 
you have and advised members to find what that company 
does well and take advantage of those opportunities. 

Over the last few years, Wielgopolan has seen nonprofit 
public relations evolve. For those interested in a career in this 
field, Wielgopolan stresses the importance of data, research 

and analytics. Being familiar with these tools and aspects of 
public relations is key to succeeding in any position, including 
nonprofit. 

Similarly, aspiring nonprofit public relations professionals 
should be familiar with social media. Social media is a great 
tool that  is constantly changing and used on a daily basis. 
Wielgopolan advised members to stay up to date with data 
and social media, and to understand what kind of impact it 
has on the organization. 
 
Both Probst and Wielgopolan gave great insights into what it 
is like to work in nonprofit public relations. We really appreci-
ate them taking the time to come back to Chapter and share 
their advice with our members! t
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Letter From Executive Board
By Shelby Ray

After transferring to ISU in fall 2012, I have had the opportunity to get involved and learn more 
about the public relations industry through joining Illinois State University’s PRSSA. It was obvi-
ous that PRSSA was for me after I attended the first of my soon to be many weekly meetings. 

Having a love for writing, I joined the relations committee, where I had the opportunity to write 
for the Chapter’s blog and monthly newsletter. The coolest part about being in the relations 
committee was that everything I wrote got published. Being able to build my portfolio was vital 
when I began my search for the all-important internship. Published writing looked great when 
interviewing with potential employers. 

In the Chapter I met so many like-minded people who were passionate about public relations. 
I loved it so much that I knew I wanted to further my involvement in the Chapter during my 
senior year. After consulting with some other leaders in the Chapter, I decided to apply for 

executive board. I loved everything they had to say about being on executive board, but there 
was one thing holding me back: public speaking. What 
is funny is that there are so many students studying 
public relations that have that same fear. However, the 

best way to overcome a fear is to face it. After a few weekly meetings, public speak-
ing became routine, and it no longer bothers me.

My position on executive board is national liaison. For me, it’s perfect. As the nation-
al liaison, I plan the agency tours as well as attendance for National and Regional 
Conferences. I also coordinate with the Central Illinois PRSA Chapter for our mem-
bers to attend its meetings. Internally, I oversee the development committee.

I have learned that my position requires strong attention to detail, out-of-the-box 
thinking, flexibility and willingness to accommodate. The Chapter recently went to 
Philadelphia for PRSSA’s National Conference, and I had many responsibilities as 
the lead contact and planner of our Chapter’s attendance. It was important to keep 
the executive board, attendees and our faculty advisor, Dr. Pete Smudde, in the loop 
about everything. To keep the week’s events organized, I created a 33 page informa-
tion packet with a detailed agenda, travel information and attraction ideas.  

In order to make sure our time in Philadelphia went smoothly, I had to think of every possible situation and have a back-up 
plan for each. That meant a lot of “out-of-the-box” thinking. It wasn’t all on my plate though. I often consulted with the rest of 
the executive board and Dr. Smudde. It was their help and support that made the trip so successful.

When planning an agency tour, it’s important to start coordinating with an employee of the agency at least a month in ad-
vance. During that time, a date is picked and the amount of members allowed to attend is decided. As the tour date gets closer, 
I plan where the Chapter will park and eat. I also make arrangements for drivers and who’s riding with whom. 
Being the national liaison for the Chapter is a very rewarding and unique experience.  It sheds light on the importance of all 
the details that go into event planning and being a communicator for the Chapter. t


